
Of the letters, emails and phone calls we get in the office,

I’d say almost half have to do with safety. To be more spe-

cific, readers either seem to be a little upset that we called

attention to potential dangers of doing business with the

equipment of the industry, or they write to point out

that we are promoting unsafe practices in some of the 

pictures we use (i.e., improperly anchored workers or

improper footwear). I will plead guilty on both accounts.

Safety is an interesting topic in the industry. It goes 

without saying that we all strive for safety in the work-

place. Not only is the promotion of safety the right thing

to do for our workers, it is good for the bottom line of 

the business. Nobody likes it when an employee is injured at work, and 

nobody likes to watch their workers’ comp premium rise. So then, the 

question is not theory but practice. 

During the recent PWNA show, the subject of the use of trigger guns 

was approached in casual conversation. While those discussing agreed with

the idealistic side of the safety issue, the practical side said that to expect a

person to manually squeeze a trigger for eight hours a day was a bit unre-

alistic, if not impossible. The “usual” method of avoiding both hand and 

wrist fatigue was to wedge something in the trigger housing to keep the 

water flowing. Not exactly an OSHA approved method. 

What about proper body protection? Will cut-offs and a tee shirt offer enough

protection? Are sandals appropriate footwear for the industry professional?

Are sun glasses good enough eye protection? Are there different standards

for summer and winter? If we were to use the pictures we receive as a

benchmark, the answer to all the questions would be yes.

How about you? How are you and your employees doing? Are you doing

all that you can to protect both them and your business? If not, why not? Comfort

on the job should never take precedent over safety on the job. 

Now, back to the pictures. Almost all of the pictures in Cleaner Times are

submitted by people who are in the industry full-time. Sometimes, rather 

than portraying the way things should be, they portray the way things 

are. However, that is no excuse for our using them. We are committed to a

safe work environment and will strive to promote only that. We will continue

to encourage our readers to submit pictures that promote safety in the

industry. And for you who monitor us for any slip-ups—keep it up!

Jim McMurry
jim@adpub.com

800-525-7038
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Industry Calendar 
2006

Jun. 11–14 SAFETY 2006

Washington State Con-

vention and Trade Center,

Seattle, WA. For more infor-

mation, visit www.asse.org/

expo.

Sep. 6–8 Competitive

Manufacturers Conference

at IMTS 2006 McCormick

Place Chicago, IL. For 

more information, visit

www.sme.org.

Sep. 23–25 CETA2006 Power

Clean Tradeshow, Riviera

Hotel & Casino, Las Vegas,

NV. For more information,

visit www.ceta.org.

2007

Feb. 7–10 The American

Rental Association (ARA)

The Rental Show. For in-

formation, visit www.The

RentalShow.com.

Feb. 11–14 PACE Paint and

Coating Expo, Dallas Con-

vention Center, Dallas, TX.

For more information, visit

www.sspc.org.

Mar. 6–8 HOUSTEX 2007

Exposition & Conference

George R Brown Conven-

tion Center, Houston, TX,

USA. For more informa-

tion, visit www.sme.org.

Mar. 26–29 WESTEC 2007

Exposition & Conference,

Los Angeles Convention

Center, Los Angeles, CA.

For more information, vist

www.sme.org.

Oct. 2–4 South-Tec/Manu-

facturing for Performance,

Charolotte Convention

Center, Charlotte, NC. For

more information, visit

www.sme.org.


